
Co-branding Instructions 
for Agents and Brokers

If you have Adobe Acrobat Pro: 

1.	Open your Chubb brochure in Acrobat 
and select “Edit PDF”.

2.	Scroll to the appropriate section and 
insert your cursor in the highlighted 
white box. 

3.	Click this highlighted white box and go  
to “Objects” in the edit bar on the right-
hand side of the PDF. Please note this is 
the only area you will need to edit in  
each document.

4.	Click on the third icon from the left in 
the second row to “replace image”. You 
can then replace this white box image 
with your co-branded logo. 

5.	To save, go to “File”, then click “Save 
As” to determine your file name and 
where it will be stored.

If you do NOT have Adobe  
Acrobat Pro:

Print your Chubb Resource Guide  
and attach your co-branded logo onto  
the white box section.

Basic Rules for co-branding:

The partner logo should be visually equal 
to or smaller than the Chubb logo. 

It should appear as far from the Chubb 
logo as possible. The minimum safe 
distance is one Chubb logo length away. 

When possible the partner logos should 
be presented as grayscale if placed on 
white background, and reversed to white 
if placed on a colored background.

Note: The only places in the documents that need to be edited are highlighted in red above.

Brochures can be printed by sending a request to gdugan@chubb.com – please include 
shipping address and quantity.
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supplemental health insurance, reinsurance and life insurance to adverse group of clients. Chubb Limited, the parent company of Chubb, is listed on the New York Stock Exchange (NYSE: CB) and is a 
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Portfolio insight1

Along with Package, Chubb manufacturing clients most 
frequently purchase...

They also purchase other complementary products and 
industry-specific endorsements to craft a holistic insurance 
solution that addresses the key risks manufacturers face.

While the research revealed a series of exposures, nearly 20 years’ worth of Chubb’s claims experience identified a 
few of the more common and costly causes of loss facing manufacturing clients.

To learn more about what these risks mean for your business and to ensure you are adequately protected and 
leveraging cutting-edge risk engineering services, please reach out to us for a quick consultation.

1, 3 Based on internal Chubb portfolio and claims data
2 Manufacturing Risk Factor Report by BDO USA

Chubb is the marketing name used to refer to subsidiaries of Chubb Limited providing insurance and related services. For a list of these subsidiaries, please visit our website at 
www.chubb.com. Insurance provided by ACE American Insurance Company and its U.S.-based Chubb underwriting company affiliates. All products may not be available in all 
states. This communication contains product summaries only. Coverage is subject to the language of the policies as actually issued. Surplus lines insurance sold only through 
licensed surplus lines producers.
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Claims insight3
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Advanced Manufacturing Benchmarking
Research conducted with The National Center for the Middle Market uncovered a host of interconnected challenges leading 

to new exposures for manufacturers. We’ve synthesized those findings and juxtaposed those risks with our manufacturing 

portfolio to identify potential gaps in insurance programs caused by emerging threats.

Fire and water-related claims account for 
nearly 30% of reported claims but represent 
more than 60% of total claim dollars paid. 
This means losses caused by fire and water 
are often very costly to manufacturers.

We provide tailored services unique to the risks manufacturers face:

• Business Continuity Planning consultation to ensure your facility, 
operations, and supply chain remain resilient

• Infrared thermography analysis that reveals hidden electrical hazards 
without disrupting electrical services or business operations

• Builder’s Risk and Fire Sprinkler Plan Review services to ensure your 
facility is properly constructed right from the beginning

• Property protection consultation to address both operational and 
naturally induced disasters that can result in fire, smoke damage, 
water intrusion, structural damage, and business interruption

• Fire Protection System Impairment and Hot Work Permit program 
development to address two of the leading causes of catastrophic fires

Top causes of loss

Pipe burst Fire caused 
by lightning

Electrical-
related

Manufacturers list environmental regulations, laws, and 

liability as a key risk factor with 95% of them citing

environmental concerns2.

As manufacturers expand their global reach, invest in 

operations overseas, or take advantage of a global supply chain, 

multinational -related solutions are increasingly necessary.

An integrated solution is critical

Our dedicated technology professionals can craft an insurance solution 
tailored to your business.

As manufacturing transforms to a product-as-a-service model, 

manufacturers increasingly require E&O protection for 

financial injuries sustained by customers.

Nearly 66% of manufacturers view cyber security as an 

“extremely challenging” business risk.

About the Middle Market
The U.S. middle market comprises nearly 200,000 companies that employ 44.5 million 
people and generate more than $10 trillion in combined revenue annually. The middle 
market is defined by companies with annual revenues between $10 million and $1 billion. 
In addition to their geographic and industry diversity, these companies are both publicly 
and privately held and include family-owned businesses, sole proprietorships, and private 
equity-owned companies. While the middle market represents approximately 3% of all 
U.S. companies, it accounts for a third of U.S. private-sector GDP and jobs. The U.S. middle 
market is the segment that drives U.S. growth and competitiveness.

Chubb is the marketing name used to refer to subsidiaries of Chubb Limited providing insurance and related 
services. For a list of these subsidiaries, please visit our website at www.chubb.com. Insurance provided 
by U.S.-based Chubb underwriting companies. All products may not be available in all states. Surplus lines 
insurance sold only through licensed surplus lines producers. Chubb is the world’s largest publicly traded 
property and casualty insurance group. With operations in 54 countries, Chubb provides commercial and 
personal property and casualty insurance, personal accident and supplemental health insurance, reinsurance 
and life insurance to a diverse group of clients.
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Contact us

For more information, please visit www.chubb.com

Chubb 
202 Halls Mill Road 
Whitehouse Station, NJ 08889

chubb.com/rediscovermanufacturing


